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251 Monte Vista Ridge Road, Orinda

New Price! Nestled on Monte Vista Ridge.
1.65+/-acres at the end of an exclusive cul-de-sac. 
Five bedroom, four bath, manor house with 
spectacular views of Briones Reservoir, Mount 
Diablo and the Orinda Country Club.
$1,995,000 Rochelle Williams & Erin McCoin

131 Wellington Lane, Alamo

Spectacular architectural details never available.
Tremendous millwork, a back staircase, windows
galore, superior fireplaces in river rock, marble
and authentic brick. Five bedroms, four baths.
Wonderful sunset views!
$2,295,000 Kata Kish

W H E R E  D O  Y O U  

W A N T  T O  L I V E ?

open.apr.com 99 El Toyonal, Orinda

Open Sunday 1:00 - 4:00pm

Serene private setting. Full of warmth and 
character. Seamless indoor/outdoor entertaining.
Plenty of places to play and explore. Plus cozy
cottage with kitchen. Close to Farmers Market,
shops, BART and freeway.
$899,000 Cheryl Hata & Lori Legler

140 Springside Road, Walnut Creek

Open Sunday 1:00 - 4:00pm

Three bedroom, two bath, Spanish-style retreat
with Mt. Diablo views. Lawns, fruit trees and
more. Master suite with office, fabulous kitchen.
High-end remodel and addition all on one level.
Close in Walnut Creek living.
$729,000 Carolyn Way

open
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A Relationship of Trust Since 1975
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Over-the-Counter Business Permit Among Possible Code Changes
By Sophie Braccini

Making Moraga more business-

friendly is at the top of Plan-

ning Director Shawna Brekke-Read’s

priority list.  On February 21st she

brought to the Planning Commission

some proposals that could have an

important impact on Moraga’s future

development, encouraging some and

restricting others—a step forward in

a process designated a priority by the

Town Council, which could change

Moraga’s reputation of business un-

friendliness.

      

Only four individuals (including

yours truly) showed up to hear what

Brekke-Read had to say to the Com-

mission.  Ellen Beans, of Moraga Cit-

izens Network, Renee Zeimer who

was member of the now sunset Eco-

nomic Development Directors Team,

and Tony Inzerillo, board member of

the Lamorinda Wine Growers Asso-

ciation (LWGA) and owner of Vin-

cenza Ranch on Rheem Boulevard.

      

Inzerillo knew that the Brekke-

Read was going to include a discus-

sion of options to regulate

winemaking in Moraga, an activity

that is not restricted in the Municipal

Code. “I don’t see how it could be

possible to have crush pads in a resi-

dential area,” said Planning Commis-

sioner Bruce Whitley, “People should

be able to make their own wine in

their own house, but not for commer-

cial use.”  

      

Inzerillo responded by inviting

the Commissioners to visit the exist-

ing winemakers of Moraga, explain-

ing that these operations are not

industrial in nature; they are more like

‘Boutique-wineries.”  

      

Brekke-Read said that such activ-

ities are regulated in other communi-

ties— that a minimum size for the

property, or a maximum output, could

be set and she noted concerns Com-

missioners had about noise and smell.

She is set to meet with LWGA in

early March.

      

The other big topic of discussion

was the possible creation of over-the-

counter business permits for certain

types of use.  “During the EDAC

(Economic Development Action

Committee) meeting, property own-

ers and commercial agents said that

Moraga had the reputation of being a

difficult town to do business in,” said

the Director, “even ‘permitted uses’

are subject to findings which mean

that even by looking at our code, a

business cannot be sure to get an ap-

proval. There is an element of discre-

tion which means that the results are

not completely predictable.”

      

“It’s been my experience that

when there is a business that the peo-

ple of Moraga don’t like, they want to

be able to say no, and the only way

they’re going to have an opportunity

to say no is under the current

process,” said Whitley.  

      

“It gives them the illusion that

there is discretion,” responded

Brekke-Read, retelling the tale of the

Dollar Tree, which ended with the

Council having no choice but to ap-

prove the project.  

      

Commissioner Dick Socolich

cited the example of the new gift

shop, which had to go before the

Planning Commission under the cur-

rent process, and the Commission ap-

proved the application within 10 or 15

minutes. 

      

“It was 10 minutes at the meeting,

but it was a month before the meeting

and another 10 days after the meet-

ing,” said the Director, “is this an in-

vestment they want to make up front?

It’s quite a drawn out process for a

small retail store.”

      

“This is part of something we

wanted to get at as a way to stream-

line the process,” commented Zeimer

about the over-the-counter permits,

“we’ve heard from the Chamber (of

Commerce), from the businesses al-

ready here and from commercial

agents that Moraga has a time-con-

suming and expensive process.  It’s

just too easy for businesses to say ‘I’ll

go somewhere else’.”  She added that

over the past years numerous com-

munity input sessions and studies

have been conducted that defined

what type of retail is sought after.

“The sooner the better,” she said re-

garding simplification.  

      

The commissioners agreed that

the process should be simplified and

asked the Director to come back with

possible criteria and definitions of

what could define over-the-counter

permits. Brekke-Read will bring her

proposal to the Planning Commission

in March.

ABAG Denies Moraga’s Application 
No Priority Development Status for Rheem
By Sophie Braccini

At the February 22 Town Council Meet-

ing, Moraga Planning Director

Shawna Brekke-Read announced that the

Association of Bay Area Governments

(ABAG) denied the Rheem Center Area the

status of Priority Development Area (PDA).

Because new rules require that in order to

qualify for a Federal or Regional grant a

project needs to have 70% of its impact in

a PDA, this is not good news for Rheem.

     

“We had to submit the General Plan for

that area as part of our application,” said

the Director, “ABAG noticed that at this

time the Rheem neighborhood is not zoned

for high density and therefore we don’t

meet that criterion.  They also said that the

district was located in close proximity to

two BART stations, but that since we do

not have a bus system with 20-minute

headway, the PDA designation could not

be granted.”

      

The Contra Costa Transportation

Agency (CCTA) is not likely to increase bus

rates in Moraga while service is being cut

back all over the County.  Brekke-Read be-

lieves that other options can be studied,

such as a shuttle system between Moraga

and the two BART stations.  She has also

been asked by CCTA to sit on a committee

that is studying a smart phone application

geared at organizing real time ride-sharing

using individual cars.

     

The rezoning of the Rheem area is part

of a General Plan amendment that Brekke-

Read is working on with the Town Council

and Planning Commission.

      

The only part of Moraga that is an ap-

proved PDA is the Moraga Center, which

encompasses Safeway and the surrounding

area.

MORAGA PARKS & RECREATION
925-888-7045  •  www.moraga.ca.us

Summer Camp Expo
2100 Donald Drive

Saturday, March 3;  11-2pm
Early Registration Discount




