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LAFAYETTE | | www.GoldFellow.com

Find out what YOUR Gold is worth!  CALL US FOR AN APPOINTMENT.

...where people like YOU

Sell GOLD

We Buy Your Gold, Silver, 
Platinum & Diamonds

BRING IN THIS COUPON FOR

 

$50 EXTRA
CASH

FEATURED ON
AMERICA’S MONEY CLASS with SUZE ORMAN

THE OPRAH WINFREY NETWORK

*Paid on 2/27/12

“GoldFellow® paid me $368.81 
for this old class ring!”
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Thank you for recycling this paper. It is
printed on at least 50% recycled

material and vegetable based ink and
should be recycled again. 

Open to the Public 7 Days a Week   •   www.caleyecare.com
510.642.2020   •   Free Parking with Appointments

Should your family 
follow you to Cal?

Of course. Every time they need an eye exam. The University of 

California Eye Center is an integral part of the top-rated UC School 

of Optometry, and we’re here to offer you complete vision care for 

your kids, for you, and for your parents. We’re also the ones to see 

for LASIK surgery and contact lenses. (Our Eyewear Center has all 

the big names in frames!) We take most insurance plans, and major 

credit cards. When it comes to your eyes, go Cal!

Animals Go Wild at
the Lafayette Library
…With the help of the Oakland
ZooMobile

Turtles, birds, snakes, and a cou-
ple of very cute hedgehogs ar-

rived for show and tell on March 7 as
part of a free event at the Lafayette Li-
brary and Learning Center by Glenn
Seaborg Consortium Partner, The
Oakland Zoo.  Critter Wranglers/Ed-
ucation Specialists Felicia Walker and
Sarah Cramer could not have been
more patient teaching the mostly pre-
school aged attendees and their par-
ents about the habitats, eating habits,
and sleeping schedules of the mini-
menagerie.  

      
Explaining snakes, Walker asked

the kids, “What would smell good to
a snake?”  Lots of answers ensued
from birthday cake to carrots – but
alas, the kids were off the mark.
“Rats and mice smell super yummy,”
she said.  Stars of the show were mom
and daughter East African Hedge-
hogs, one stayed up front for kids
gathered around the stage and one
was taken on a spin around the room
for an up close and personal look for
the audience.    
C. Tyson  

The star of the show Photo Cathy Tyson

Anne McCarten-Gibbs is a per-
son who likes to share.  When

her family lived in Berkeley, they
shared yard tools and work skills
with their neighbors.  She was a Ca-
sual Carpool participant (a rider)
then as well. 

      
Now with her children away at

college and an extra family car sit-
ting idle in the driveway, she’s de-
cided to share again. This time,
she’s sharing her car.

      
“It’s the right thing,” she says.

McCarten- Gibbs is a new Lamor-
inda client of Getaround, a person-
alized, one-to-one, online car rental
company. 

      
Her car, a neat and clean 2005

Honda Accord, can be rented for as
little as $7 per hour.  She thinks this
might attract student customers from
nearby Saint Mary’s College who
need a temporary ‘set of wheels.’
When her own college students re-
turn for spring or summer break,
they can still use the car; it will sim-
ply be unavailable on Getaround
while her kids are home.   

      
The market for open ended per-

son-to- person (P2P) rentals is ac-
celerating, with other companies
like Zipcar and RelayRides in the
U.S., WhipCar in the U.K. and Dri-
veMy CarRentals in Australia gain-
ing in popularity.    

      
Rental cars and trucks are avail-

able in everything from Mini Coop-
ers to Volkswagons, Priuses,
Hondas, BMWs, and Subarus.
There even is a Tesla for rent, al-
though fees and requirements are a
bit more restrictive for luxury rides.
As for payment, Getaround charges
a 40 percent transaction fee and

rental income is delivered to the car
owner online via PayPal.  

      
McCarten-Gibbs first learned

about car sharing in a recent maga-
zine article and looked into one
other company before settling on
Getaround, a San Francisco based
company co-founded by Sam Zaid
and Jessica Scorpio.  She is one of
two Getaround client/owners in the
Lamorinda area.  

      
Several weeks ago she took car

photos, wrote a brief description, set
rental requirements (must be 18 or
over; no smoking in the car) and
posted it on Facebook, where
Getaround owners and renters con-
nect. 

      
McCarten-Gibbs’ vehicle is in-

sured through the car rental com-
pany by Berkshire Hathaway; other
car sharing companies have clients
maintain their existing policies and
add on a $1 million policy to cover
the renters, the owners, and the car
rental company.  Many other insur-
ance companies, however, are not
eager to cover P2P vehicles. 

      
The American Automobile As-

sociation (AAA), for example, does
not offer P2P rental coverage and
anyone considering this type of pro-
gram should check with their insur-
ance company or with the rental car
company about insurance before
moving forward. 

      
McCarten-Gibbs says she is

comfortable renting to strangers be-
cause she feels a certain “commu-
nity bond” through the social
network.  Now she simply waits for
a renter.  

      
Besides, she jokes, “this isn’t a

Tesla!”

Baby, You Can
Drive/Rent my Car
By Cathy Dausman

Anne McCarten-Gibbs offers her 2005 Honda for rent through Getaround
Photo Cathy Dausman




