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ORINDA  | 2  Theatre Square,  Suite 215   925.258.1111

428 Miner Road

Orinda

Stunning, 3 bedroom plus den/study, 2.5
bath home in The Orinda Country Club.
Soaring ceilings, walls of glass & hardwood
floors. 0.5+/-acre with pool and lush setting.
www.428MinerRd.com

$1,099,000 Shirley Sutton

1151 Rimer Drive

Moraga

Beautifully remodeled, 4 bedroom, 2 bath
home featuring hardwood floors, high-end
finishes and a gourmet kitchen by Premier
Kitchens in Lafayette. The perfect home for
indoor/outdoor entertaining.

$1,150,000 Karen Richardson

1740 Toyon Road

Lafayette

Mediterranean dream home featuring
breathtaking views! Truly one-of-a-kind, 
custom, Tuscan-styled, 5bd/3.5ba home that
exudes a passion for living. Not a detail was
overlooked. Home to be completed in 
mid-March. Available for presale.

$2,400,000 Karen Richardson

1079 Sunrise Ridge Drive 

Lafayette

Panoramic view and privacy. Fabulous, 4
bedroom plus den and bonus room, 3.5
bath, 3600+/-sf home. Great floor plan with
master bedroom on main level. Bonus room
and 3 bedrooms down. .75+/-acre lot.  

$1,200,000 Bill Finnegan

Download the Alain Pinel Realtors

app to access the most accurate 

and up to date real estate 

information directly on your 

mobile device.

APR On the Go

Scan the QR Code to be directed 
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or text “apr” to 87778 

for more instructions.

MORAGA PARKS & RECREATION
925-888-7045  •  www.moraga.ca.us

DON’T MISS IT:
MOTHER/SON DINNER DANCE 

MARCH 1,  6:30-8:30PM
SUMMER CAMP EXPO 
MARCH 2,  11-2PM

School District Strategic Plan Involves
the Whole Community
By Sophie Braccini

Great schools are one of the top

reasons families move to Mor-

aga— so when the school district

writes a new strategic plan, the whole

town pays attention.  The new plan,

two years in the making, will be re-

leased this year. 

      

The process involved a larger

number of stakeholders than for pre-

vious iterations; parents, teachers,

staff, students and the greater commu-

nity have been asked to contribute

their vision.  On March 12 the school

board will decide on its strategic pri-

orities for the next 3-5 years; in April

the implementation steps will be de-

fined; and in May the elements to

monitor and measure success will be

determined.

      

“We created a large, 27-member

community committee that met twice,

for four hours, to debate ideas,” said

Burns.  The committee included

members of local service groups, the

town council, former students, current

parents and staff.  “This group was

very inclusive of the whole commu-

nity and very dedicated,” said Babs

Kavanaugh, the consultant who sup-

ported the district in the effort.  

      

Burns decided to include students

as well, from grades 4-8.  “We met

with students by age groups and sites

and they took the process very seri-

ously,” he said. “Their input was im-

portant to us. It was generally in line

with what other population groups

asked for, but also specific to their

point of reference.”  For example,

Burns said that the students asked for

strict teachers who nonetheless know

how to add some fun to the teaching

experience, and they want to be more

active participants in the learning

process.  "The students realized the

importance of learning math and Eng-

lish language arts, but also want to

learn more practical skills they can

apply to a profession, including eco-

nomics and general business con-

cepts,” added Burns.

      

Multiple meetings were organ-

ized at the school sites so parents

could offer their input. An online sur-

vey was also designed for those who

could not attend.  One third of district

families completed the survey.  Class-

room teacher assistants, technology

instruction and foreign languages in

grades K-5 were the three topics

ranked as most important by parents

for current and future programs.   

      

The few areas where parents reg-

istered discontent with the district’s

performance were the individualiza-

tion of instruction, the arts program,

and the number of challenging oppor-

tunities for students.  Bullying contin-

ues to be a problem, but parents

indicated that children mostly feel

safe at school.  

      

All of the input is now being an-

alyzed and collated by Burns and his

team to take the form of priorities, and

will be reviewed by the board in

March. “We want to select a smaller

number of priorities (than in previous

plans), so the goals can be reached

without adding strain on staff,” said

Burns.  

      

The new strategic plan comes as

the district prepares to implement the

new national Common Core State

Standards next year, which will

change what is taught and how it is

taught.  “Our strategic plan will sup-

port that significant transition and

support our overarching objective to

maximize student potential and

achievement,” concluded Burns.

Best Seller’s Market in 5 Years…
.... Buyers are back

.... Inventory is low

.... Prices are up

.... It’s a great time to sell !!!

Call today for a market evaluation of your home.

©2013 Coldwell Banker Real Estate LLC. All Rights Reserved. Coldwell Banker® is a registered trademark licensed to Coldwell Banker Real Estate LLC.  An Equal Opportunity Company. Equal Housing
Opportunity . Each Coldwell Banker Residential Brokerage office is owned by a subsidiary of NRT LLC.  DRE License # 01908304

Make a Smart Move 

Rick & Nancy Booth
Realtors, U.C. Berkeley MBAs

925.212.8869
Rick@BoothHomes.com

www.BoothHomes.com

DRE:  01388020/ 01341390

Elevator Update 
Rheem Theatre on its way to a new
elevator
By Sophie Braccini

Long time Lamorinda resident

Joan Bruzzone recently con-

tributed $5,000 to the Rheem

Theatre’s elevator/lift fund. She

also gave the Lamorinda Theatre

Foundation, through the Califor-

nia Independent Film Festival As-

sociation, a loan of $25,000

–giving it the ability to place the

order for a new lift at the theater. 

     

Bruzzone said she pitched in

to encourage other people to sup-

port the theater and that she wants

the upstairs theaters to re-open as

soon as possible.  “Loving my

Saturday night movies and Larry

Swindell’s marvelously exciting

adventures recalling our wonder-

ful classic movies and a delightful

journey back in time for so many

of us, I can’t tell you how very

much I look forward to sharing

both my donation and loan to

enjoy with my Moraga friends

and fellows,” said Bruzzone.

“Go, Moraga…see you all at the

New Rheem, long may she live!” 

     

The loan will need to be re-

paid so efforts to raise funds for

the lift continue. “The purchase

of tickets to the upcoming Oscar

Party on Feb. 24 is a great way to

participate in this effort,” said

Rheem Theatre’s Derek Zemrak.   

     

Instead of just replacing the

old lift that was attached to the

stair rail and could carry one per-

son at a time, management de-

cided to install an outside

elevator.  “We learned from ele-

vator operators that the lift con-

cept was prone to failing and that

it would not cost more to build an

elevator,” explained Zemrak.  

     

The installation might take

some time.  CAIFFA needs the

approval of the property owner,

who is out of reach for a few

weeks. It also needs to get final

plans from the elevator manufac-

turer so it can submit an applica-

tion to the town. The town’s

approval process will include the

Design Review Board. Planning

Director Shawna Brekke-Reed

said Feb. 6 that she had not re-

ceived the application yet, but

was on the lookout for it.  The ap-

proval process could take about

two months.




