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Natural Fall Décor

... continued from page D7

By getting practical, we can budget and rotate accessories.
It doesn’t have to be over the top, but I always tell clients
if you have waited until November to think about holiday
décor, you will overspend by at least 25 percent and
“under wow” by the same amount.

We use two systems: Google Calendar and icalen-
dar, both of which will sync with your cell phones. Ilove
getting the reminder in September that my clients” holi-
day color selections are due so I can pre-order ribbon at
discount prices in bulk. It’s fun to be ahead of the game.
It also keeps clients from overspending on whims when
swayed by displays at local home stores.

The calendar forces order. Since we are in the fall
right now I'will give you a pass for this year, but I suggest
atleast six weeks prior to a decorative seasonal change for
best planning. This way you can take advantage of online
sales, no rush shipping and plan for storage so the items
can be used again in some form next year.

To boot? Your Pinterest app will be a source of fun,

not stress! No last minute glue guns or rushing to the craft
store for one more pumpkin.
2) Find a thread, sometimes literally! In my kitchen
shelving example, to keep from taking the space too over
the top for fall, I chose to focus on the color cream. As the
background of the antique tile which served as one of our
inspirations for the overall design, I focused on finding
vessels and pots that were simple and similarly colored.
Many would have picked up on the orange to tie it into
the fall holidays but sometimes the “theme” color is just
too much. I didn’t want it to look kitschy, I wanted it to
look elegant and un-rehearsed, more natural, less con-
trived.

Because it is still warm in California most falls T use
simple greenery instead of bunches of flowers or dried
hay stalks. There is a place for those to be sure, but on my
every day open shelving the food items are enough to pro-
vide the same type of visual without being over the top.
3) Work in threes: three colors, three textures, three
types. If youlook at the shelves, this fall even though brass
and rose gold are everywhere, I still love the patina of un-
polished silver. It’s elegant without being fussy. It’s also
easily sourced from thrift or antique stores at relatively in-
expensive prices. My team and I literally removed every
item off the shelves, dusted well and then started editing
fiercely with our three-fold focus for fall: silver, natural
woven materials and cream pottery. I calendared, bud-
geted and purchased several pottery items online and had
them shipped to the house so there were several to choose
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from without traipsing from shop to shop (which I have
admittedly done before).

The baskets store napkins, tableware and other sun-
dries used often which are not quite pretty enough to dis-
play openly. Even my sons and husband know to close the
basket lids when putting or clearing items away, making
the no fuss look relatively easy to maintain.

This is where edit fiercely comes to play. Be brutal.
The difference between a “wow” space and mediocre one
is the edit. Leave room for life and people (the real décor
in a space) and space for your eyes to rest, especially on
open shelving. I give a pass to library book shelves but in
your kitchen or family room, the less is more look drasti-
cally brings up any aesthetic.

Just like jewelry, consider removing one accessory

before you call it complete!
4) Pick something unanticipated. This can be a color,
an accessory item or even a small furniture piece.I dolove
whimsy in design as it keeps spaces from looking too
stuffy, just do so in small quantities. In the table setting
example, we used an unexpected light blue plate as an ac-
cent color and a unique custom fabric for a napkin instead
of the traditional fall rust colors. The plates are Faux Bois
English China ordered online.

In the library example, we used small cubes made
from Kilim rugs and deliberately mismatched them. By
doing so, it provides the eye with visual stimulation. A
slight variance adds energy to a space. Because these
cubes were less than $100 each, as a fall decorative piece,
they work.

In closing, have some fun this fall. Think outside the
box of a pile of hay and dried stalks from the grocery store

and punch your aesthetic up a notch!

& 925-377-0977

Wednesday, September 24,2014

Here I pulled from the tile which was a color inspira-
tion for the kitchen and we ordered white serveware
for the fall, then combined it with silver and natural
baskets.
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Ann McDonald, IIDA, NAPO,
is the Founder/CEO of Couture
Chateau, a luxury interior de-
sign firm in Orinda. If you are
' interested in chatting with us

. about your holiday décor, we

" have a few VIP Days still open.
Visit
http://www.couturechateau.co
m/vipday or give us a call at
(925) 386-0720.






