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Jeff Snell & Lynda Snell ~ Your Real Estate Resource

156 Brodia Way,Walnut Creek

www.Brodia.com
$1,895,000

location

Search MLS, Buyer and Seller tools and Coming Soon Listings @ www.jeffsnell.com

1056A Larch Avenue, Moraga

Beautiful new custom home; secluded Flat yard, great location & Remoded to Moraga Country Club with nice yard &

perfection www.l056Larch.com great location www.735Augusta.com
$1,195,000 $1,195,000
Lynda Snell & Jeff Snell —
Your Real Estate Resource =

(925) 683-2600

CalBRE#00700106

(925) 765-8700

Lynda@lyndasnell.com | Jeff@jeffsnell.com
CalBRE@01333422

735 Augusta Drive, Moraga
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NOW HIRING FOR CROSSING GUARDS
Hiring in LAFAYETTE AND MORAGA
Rewarding PART TIME WORK as a school crossing guard
protecting children as they walk to and from school. This is fun, active,
outdoor work performed on school days only ---

NO nights, NO weekends, NO holidays required!
BENEFITS OFFERED INCLUDE: *COMPETITIVE WAGES
*FREE UNIFORMS *EMPLOYEE REFERRAL REWARD
OPPORTUNITIES * DIRECT DEPOSIT*CAN MAKE $30-$40 PER
DAY *WORK UP TO 1.5 HOURS TO 2.5 HOURS A DAY
-Training Provided-

RETIREES WELCOME!

MINIMUM REQUIREMENTS: Must have reliable transportation.
Must successfully complete Criminal Background Check. Must have
availability to work a shift before school AND a shift after school.
For more information, please call Alan Stone
ALL CITY MANAGEMENT SERVICES (415) 844-0223

Moraga Mom Makes Backpacks and Donates 1-for-1 to Needy

By Diane Claytor

Sydney Paige founder Courtney Brockmeyer (center) with her daughters,

from left, 10-year-old Paige and 9-year-old Sydney.

Afign hanging in the entrance
o Courtney Brockmeyer’s

immaculate Concord warehouse
reads, “She believed she could.
And so she did.” Those eight
words succinctly describe Brock-
meyer.

Admittedly strong-willed,
the Moraga mom started her own
high-quality backpack company,
Sydney Paige (named after her
daughters) three years ago. And
like Brockmeyer herself, Sydney
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Paige is not a typical company;
with a tag line of “giving back
together,” Sydney Paige imple-
ments the “buy one, give one”
business model — and then takes
it up a notch.

A Southern California native,
Brockmeyer spent many years
working very long hours in the
corporate world. When, at the
age of seven, her oldest daughter
asked why she worked so much,
“l cried,” Brockmeyer said. “I

didn’t have an answer she could
understand and | started asking
the same question. Why was |
working so hard? What was |
doing? And | decided, then and
there, that | could never be asked
that question again and had to
make a change.”

Brockmeyer clearly under-
stood herself. A workaholic, she
said, “l knew | could not be hap-
py staying home.” So she decid-
ed to start her own business. But
then new questions arose. “It was
an open slate. What did | want to
do?”

While at Nestle USA, Brock-
meyer worked on growth initia-
tives. This role gave her the op-
portunity to meet lower income
consumers in their homes, often
shopping with them to observe
food purchasing habits. She saw
their struggles. When contem-
plating a new business, “There
was one thing | knew for certain,”
she said. “I wanted to give back
more, help people more. | wanted
to make a difference.” With those
goals in mind, the memories of
the Kkids she met while doing
market research at Nestle and her
strong belief in the importance of
education, Brockmeyer honed in
on the idea of making — and fill-
ing — high-quality backpacks.

“Kids just want to fit in,” she
said. “They know they’re poor,
but they don’t want to stand out
because they don’t have a nice
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Residential Garage Doors
Sales, Installation and Service

“The properly designed garage door can ADD value and
visual harmony to your home”

backpack or school supplies.
Education is the most impor-
tant way to get these kids out
of poverty.” Brockmeyer knew
she couldn’t solve the problem

of 16 million American children
living in poverty. But she could
give many children from lower
income families the confidence
and tools they need to succeed in
school.

With the support of her fam-
ily, Sydney Paige was born; its
mission is “to promote the im-
portance and enrich the life of
a child in need while empower-
ing those more fortunate to help
break the cycle of poverty...”
Brockmeyer thought the buy/
give model was “brilliant,” she
said, but she wanted to raise the
bar. “Instead of giving something
cheaper,” she explained, “I decid-
ed to donate the exact same back-
pack as the one purchased — and
fill it with school supplies. And
I wanted customers to be able
to choose where their matching
donated backpack went, because
it’s such a personal decision.”

With plans in place, Brock-
meyer was ready to begin selling
the personally designed, color-
ful backpacks in 2014. But then
her hushand was transferred to
the Bay Area. “So, along with
our belongings, we moved hun-
dreds of boxes of inventory to
Moraga.” Brockmeyer said. “My
garage, along with three storage
units, were filled with backpacks
and school supplies.”

Three months ago, Brock-
meyer moved into the Concord
warehouse, making life much
easier. Pallets of boxes line the
walls. With Asher, her six-month
old Golden Retriever, by her
side (and chewing anything in
sight), Brockmeyer is almost a

one-woman band. She sells, mar-
kets, designs, manages inventory,
does the bookkeeping, packs and
ships, and sweeps the warehouse.
She has several helpers, including
two other Moraga moms — Tracy
Feldman and Tenaya Garrett, de-
scribed by Brockmeyer as “’My
VPs of Everything’...These
women have so much heart. |
couldn’t do it without them.” She
looks forward to the day when
she is profitable enough to actu-
ally pay them a fair salary. Her
husband, Dale, along with her
two daughters, have also been
known to sort, pack, move and
ship.

For Brockmeyer, whose pas-
sion and enthusiasm for what she
does shines through, this is just
the beginning. Her goal is to start
a nonprofit foundation, providing
college scholarships to lower in-
come students.

“I’m super passionate about
helping these kids,” she said. As
a student at Pepperdine Univer-
sity, Brockmeyer was awarded a
scholarship created by the Chan-
cellor in memory of his son. “It
was a huge deal to me. | felt very
grateful and honored. | want to
do the same thing and | want it to
be personal. Just as Dr. Runnels
did for me all those years ago.”

Her girls have never again
asked why she works so much;
they understand that while she
still does, it’s all for good rea-
sons.

Lamorinda Weekly business articles are
intended to inform the community about
local business activities, not to endorse a
particular company, product or service.

Business Baites
By Vic Ryerson

kind of square dance.

its burgeoning business.

story on page A4.

Moraga Employee of the Month

Reneau.

Moraga Businesses are Shuffling
It seems as though Moraga businesses are doing a

Surprising many regulars, Jack in the Box abruptly
closed at Moraga Shopping Center. On the other side
of the street, the Moraga UPS store is moving around
the corner from its present location to the larger space
vacated by a flower shop long ago, the better to serve

Over in Rheem Shopping Center, Starbuck’s is
moving to Burger King’s spot so it can offer drive-
through service. And Burger King? Well, there is a
nice space available over in Moraga Shopping Center.

For more on these unfolding developments, see the

“We never have any customer complaints when she

is involved, and she goes out of her way to make sure

any complaints are (resolved) promptly,” says owner

Caroline McCormick.

Moraga Rotary and Moraga Chamber of Commerce
will award Schmalenbach a gift card for Safeway,
and another for Ristorante Amoroma, at an upcoming
luncheon at Saint Mary’s College

Chamber Music
Lafayette Chamber of Commerce
www.lafayettechamber.org (925) 284-7404

From left: Moraga chamber president Wendy Scheck,
Association Communications owner Caroline McCor-
mick, Amanda Schmalenbach, Rotary President Kevin
Photo provided
Amanda Schmalenbach, a customer service man-
ager for Association Communications, Inc., has been
named the Moraga Employee of the Month for July.
Schmalenbach helps manage the company’s various
homeowners’ association clients and is highly regard-
ed for her superior customer service for clients.

Mega Mixer — Beer at the Bruns.

Lafayette, Pleasant Hill, Moraga, Orinda, Walnut
Creek and Concord Chambers of Commerce and
young professional groups will assemble at the Cal
Shakes’ Bruns Amphitheater upper picnic grove from
5to 7 p.m. Aug. 16 for appetizers, beer and network-
ing. Limited space available. RSVP by calling (510)
548-3422 x118 by Aug. 10.

Moraga Chamber of Commerce
www.moragachamber.org (925) 323-6524

Chamber/Community Barbecue
5:30 p.m. Tuesday, August 23. Sponsored by Safe-
way. RSVP kathe@moragachamber.org.

Entrepreneur’s Lunch

Come at noon on Wednesday, Sept. 7, to Ristorante
Amoroma, 360 Park St. in Moraga. Digital strategist
Robin S. Fox will share “5 Easy Ways to Leverage
Social Media to Support Your Business” during the
lunch hour. It’s open to members and nonmembers.
Lunch is $10. RSVP to kathe@moragachamber.org.

Orinda Chamber of Commerce
www.orindachamber.org (925) 254-3909

If you have a business brief to share, please contact storydesk@lamorindaweekly.com.






