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Letters to the editor

Editor: Having endured yet another frustrating program by
someone who didn’t know the difference between public
speaking and ordinary talking, I urge speakers to recognize the
differences between the two forms of communication. Public
speaking requires that you speak slower, louder, and with

enhanced enunciation.

The continuous form of modern talking is unsuitable for
public speaking, but we still hear long sentences that drift away
quietly in a listless search for a period. Speak to me and the
other old guys with poor hearing.

Dale Walwark
Moraga

Opinions in Letters to the Editor are the express views of the writer and not
necessarily those of the Lamorinda Weekly. All published letters will include the
writer's name and city/town of residence -- we will only accept letters from those
who live in, or own a business in, the communities comprising Lamorinda (please
give us your phone number for verification purposes only). Letters must be
factually accurate and be 350 words or less; letters of up to 500 words will be
accepted on a space-available basis. Visit www.lamorindaweekly.com for
submission guidelines. Email: letters@lamorindaweekly.com; Regular mail:
Lamorinda Weekly, P.O.Box 6133, Moraga, CA 94570

Housing trends exposed
at Home Expo

... continued from Page A3

Curious about the services of-
fered and thinking about up-
grades to the gutters on his
home, he entered with eyes
wide open. “Yes, I've had
work done on my home,” he
said. “I like that I can come
here and get a connection to a
real person. It’s important to
trust your gut feeling: Is this a
company that will answer the
phone, or will I go through
three voicemails and never
reach a live person?”

As visitors walked along
the exhibitor booths, it was
surprisingly easy for them to
gauge the “human factor.”
Across the board, the selling
energy was high, but in an
unscientific survey, visitors
remained longer and asked
more questions at some ta-
bles than at others. Sure
enough, the “quick hit” loca-
tions had salespeople who
turned off the charm and pa-
tience when speaking to a
journalist. Others, perhaps
recognizing that anyone is a
potential client, spent consid-
erable time explaining their
company’s services and busi-
ness ethics.

“We’re super niche, but
sturdy staircases are vital to a
home,” said Gina Creamer,
owner of All Things Interior.
The Concord-based, family-
owned company founded in
2001 specializes in staircase
construction and remodeling
and offers cabinet refacing
and wood fabricating. “Even
S0, what matters most is
working closely, working
well, with clients. If they’re
not comfortable and in-
formed, I'm not doing my
job,” said Creamer.

A few tables away, Jae
Chyun said he has repre-
sented Napa-based Green
Stock Solar for seven years. A
Lafayette resident, he takes
extra pleasure in spreading to
neighbors among his clients
that a 30 percent tax credit
many assume has expired is
still in force through 2019. “It
was supposed to end, but it
was extended. It goes down to
26 percent in 2020, 22 percent
in 2021. After that, you've
missed the train.”

The company does not
lease, but sells and installs
solar systems. “You own it, so
there’s no increasing pay-
ments, early termination fees,
and it adds value to the prop-
erty,” said Chyun. A cost
analysis showed the differ-
ence between owning and
leasing; other materials out-
lined equipment and installa-
tion costs and the years re-
quired before reduced or free
energy supplies pay for the
original expenditure.

Jules is the cloud-based
homeowner app created by
tech entrepreneur and
Lafayette resident Kent God-
frey who said having a digital
record of everything in a

home has unprecedented
value. (Lamorinda Weekly
writer Sora O’Doherty wrote
a feature about the company
published in the Jan. 9 issue.)
In addition to keeping digital
tabs on appliances and home
energy systems, the app can
be customized to catalogue
unique garden sculptures,
light fixtures, relationships
and histories with contractors
and home service people, in-
surance and tax records and
more. “It gives a framework
that’s a win-win for owners,
potential buyers, everyone. If
your house burns down, the
burden of proof for its con-
tents to the insurance com-
pany rests on you. This gives
you proof,” said Godfrey.
Multi-factor authentication
and top-level encryption pro-
vides robust security. “Of the
350 item types available on
the app, only about five, like
your social security number if
you choose to include it, are
hypersensitive.” Including a
90-day free trial period, cur-
rent annual cost for the app
launched in 2017 begins at
$99 for 15 months ($135 after
the early bird offer expires).

But many people at the
expo came for less tech-
centric reasons. “We’re about
to do a big remodel and want
to see what’s out there,” said
Orinda resident Jennifer Pis-
ter. After dreaming for 20
years about adding a master
bedroom for the home built
in 1950 she shares with her
husband—and until recently,
two children now adults—she
said, “I’ve never gotten to cre-
ate my own space. Now with
the kids gone, we’re knocking
down their two bedrooms.” A
bathroom designed with ar-
eas for separate shower, tub,
sinks and other features she
said is “different than the way
others do it, but the plan
works for us.”

Approximately 500 peo-
ple on average visit the an-
nual expo. Pritchett said
trends this year include
heightened interest in solar
systems that he attributed to
uncertainty about the future
of PG&E; increased knowl-
edge and interest in hi- and
lo-tech solutions like smart
appliances and whole house
fans that cool a home without
air conditioning; and notable
demand for home services
across the spectrum, sup-
ported by an improving econ-
omy and fueled by busy
lifestyles. “Options to make
life easier are hig,” Pritchett
said, as are projects that re-
purpose materials. “If you can
clean deck wood instead of
toss it, or reuse in your home
a door like one I tore down
from the barn on my prop-
erty—or the wagon wheel we
turned into a light fix-
ture—people every year want
to make the most of their
homes.”
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TOP TEN REASONS TO VISIT

AMERICAN KIYTCHEN

Brunch served everyday

f-7 Bottomless-ish mimosas

served Sat & Sun
8 am - 2:30 pm.

from 8 am - 2:30 pm.

Dinner served wed - sat
Children are invited

to use our crayons

nighl‘.s from 5 pm -8 pm
including 13 breakfast

items to choose from.

8

and paper and be part

of our kids art wall.

Kid-friendly menu.
An abundance of

gluten-free options

9

Dog friendly patio with
water bowls and treats - are available for breakfast,

seating for 80 customers lunch and dinner.

and their pets.

Restaurant and patio are

10

Fire pit lit nightly
from 5 pm -8 pm.

available for private parties,
meetings or reunions on
Sun-Tues nights. Our

private room is available

Locally sourced farm
for baby showers Sat or
Sun 2:30pm -5 pm.

fresh ingredients in all

our own recipes.

(925)385.0352 71 LAFAYETTE CIRCLE, LAFAYETTE, CA  american-kitchenl.com
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Synthetic Grass - Instollation - Landscaping

—

1801 Saint Mary’s Rd. Moraga, CA 94556
Phone (925) 819-2100

* Design & Consulting
* New Landscape Installation * Re-Landscape & Remodel
* Residential & Commercial * Green Landscape Options
* Maintenance & Clean Ups * Synthetic Lawn Installation

CA Lic# 938445

Lafayette Pack and Ship + Print.

Discover your NEW favorite place to ship. With over 35 years
experience in shipping and packing, nationally and internation-

ally the McKinlays pride themselves in giving Great Customer
Service, come and check them out, you will love their store, it’s very unique, comfortable
and friendly.

lan and Sue McKinlay want to thank all their customers in Lamorinda for supporting their
business and being the most interesting, fun customers on the planet.

Best prices in town for Mailbox Rental, they also offer Notary Public, Passport Photo-
graphs, Moving Boxes, Copy and Print Service and have a great selection of Greeting
Cards and Wrap.

Come see what excellent service is all about, whether you are shipping art, antiques, elec-
tricals, furniture or family gifts, these guys will always show you the most economical way
to ship, either USPS, Fedex Ground/Express or DHL International. Check them out on

Call today 925 284 7444

3559 Mt Diablo Blvd, Lafayette 94549 (Located between Postino’s and The Roundup)

Yelp!

Email ship@lafayettepackandship.com Web lafayettepackandship.com






