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Broad Goals for Orinda’s 
Downtown Planning Process Ahead

OrindaVision is a volunteer group of local citizens who see the potential 

for signifi cant improvement of downtown Orinda. Visit our website 
www.orindavision.org The vision is of a lively and intimate town center 

that provides better-designed places in which to work, shop and dine, 

a more pedestrian-friendly circulation pattern and the introduction of 

attractive and convenient in-town residential living. The vision embraces thoughtfully planned 

renewal of downtown that preserves its village character. We off er the following broad goals for 

the community’s planning process ahead:

 Goal #1:  Preserve Orinda’s history and sense of community; complement its 
 beautiful natural  setting with better design in downtown.  
Refl ect the existing community that values its strong brand as an established, beautiful, friend-

ly, safe, stable, family-oriented place to live. Build upon and enhance Orinda’s village character 

while preserving buildings of historic value. Preserve views of the hills from downtown. Protect 

downtown’s heritage trees. Create access to San Pablo Creek and investigate the feasibility of its 

restoration in relation to adjoining land uses.

 Goal #2:  Generate vibrancy in downtown. Create a sense of place, a downtown 
 that serves better as the heart of our community.
Through comprehensive downtown planning and City-led initiatives, give local residents more 

reasons to shop, dine, recreate, gather and obtain services in downtown. Plan for and incentivize 

a network of public spaces, pedestrian/bicyclist access and circulation, a more pleasant link to 

BART and more consistent streetscape design standards. Plan for more rational and attractive 

parking arrangements for the Theater and Village Districts. Promote the development of in-town 

housing to bring more life to downtown. Commit to engage in business development to create a 

healthy mix of retail, services and restaurants to meet the needs of the community. 

 Goal #3:  Renew downtown Orinda and improve the commercial environment.
Create a cohesive, connected vision for downtown, providing better direction for commercial 

property owners. Update zoning codes to provide greater clarity and increase fl exibility for 

downtown development. Incentivize desired development of targeted commercial zones.

 Goal #4:  Realize to a greater extent the potential of under-utilized downtown property.
Protect Orinda’s interests in potential future development of the 20-acre Orinda BART property 

by pursuing a joint planning eff ort with BART and CalTrans. Encourage and incentivize property 

owners to better-utilize creek-facing parcels. 
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